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In my opinion, modern marketing and advertisement have to acknowledge certain fundamental factors related to sustainability, social justice, globalization, consumer politics, and legislation issues. Sustainability is based on the need to create a habitable planet for current and future generations to avoid extinction. Most present-day consumers have a basic understanding of the need for a clean environment, and therefore feel a sense of obligation to “buy green,” such as by consuming products from companies that prioritize sustainability. Similarly, the increased advocacy of human rights in recent times has motivated most consumers to acknowledge the needs of their neighbors and therefore favor products from companies that acknowledge these rights. Consumers are also increasingly gaining awareness of their rights when purchasing products, which forces most companies to acknowledge these rights to avoid legislation issues. For international companies that benefit from globalization, consumers are especially keen to monitor whether these companies abide by the international guidelines for their operations. Nonetheless, many issues continue to be debated as part of consumer politics aimed at clarifying consumers’ rights since many feel that companies are using social responsibility as a way of enhancing their reputation only.
I once bought a pair of TOMS shoes after I learned about the company’s business model where a shoe is freely given to a disadvantaged child for every pair that is purchased. I learned about the TOMS’ initiatives through their Facebook page, where I also learned that the company uses its profits to fund charitable activities towards individuals from disadvantaged communities. These activities included offering free optic medical assistance to those with visual disturbances, catering for adequate delivery facilities for disadvantaged mothers who cannot afford such care, as well as providing uncontaminated drinking water to individuals who could not access it. Despite other shoe brands offering cheaper prices for the shoe design that I wanted, learning about TOMS’ social justice efforts was the turning point that made me choose TOMS’ shoes.
Although TOMS’s initiative made me feel sorry for the disadvantaged communities, I was mainly motivated to buy TOMS shoes because I believe in social justice. More specifically, I think that a primarily individualistic society with capitalist business motivations has conditioned most individuals to prioritize their needs over those of the people around them. Inevitably, classes in societies based on material success predominate, which blinds us to the fact that we are all humans in the first place. In my opinion, therefore, companies like TOMS are crucial trailblazers in reminding us of the need to minimize the gap between the privileged and the disadvantaged in society. Based on this personal belief in the need for social justice, I am convinced that my decision to buy TOMS shoes matches my psychographic profile, which, to a huge extent, is shaped by my beliefs. Moreover, I value traits such as compassion and kindness and take part in activities that allow me to practice these values, such as volunteering in community institutions.
